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Hot takes
Let the performance begin

travel

How is social media (et al.) reshaping the way we pack and present our holiday selves?
Ivy Carruth wonders when — and why — travel became such a fashion performance.

wearing [pointsat
discarded stack of
her ‘lastseason’
wardrobe] any of that.”

I'm withmy friend Allie, and we're
packing. Well, she’s packingand I'm
some sort of moral support, sitting by
the suitcase with wine and opinions.
There’sa drawerful of togs — “Ugh,
those are fromlast year,” she says —
and dismisses them completely.

The cute sundresses on flocked
hangers? “I've worn those already.”
Andthe hats—they’re dead to her
aswell. She’sbeen seen in these.
They were all over her socials 12
monthsago. And thisyear, she’sa
new version of herself. That denim
wide-brim? She would never.

(Anymore.)

Andsoitgoes.

Between booking flights and
boarding the plane, packing
stopped being about practicality
and began reaching towards
aspiration.

“We picture who we’ll be on
aEuropean beach or by a
frangipani-fringed pool, and
we buy into that identity,”
Australian-based fashion
designer Katie Perry says.
“Travel has become as
much about documenting
the experienceasitis
aboutlivingit.”

She’snotalonein
noticing the shift.
Stylist Shellie
Robinson says
clients once came
toher wanting
practicaladvice
about packing.

need linen, though.
There’snoway I'm
goingto Croatiaand

Today, they’re creating “a visual story around the
holiday”, often thinking about how they’ll be
photographed before they’ve considered the weather.
“The pressure isn’treally coming from the destination
itself,” she tellsme. “It’s coming from perceived
expectations.”
Scrolling online, it’s easy to see why. A Greek Island
hasitsown aesthetic, apparently. So do the Amalfi
Coastand Oahu. Baliarrives wrapped in flowing
kaftans, and, by the way, you're going toneed anew
pair of sandals. That patterned dress that you’ll
probably never wear again is amust-buy since it’s
goingto be spectacular in Fiji. As Perry puts it, “We're
all content creatorsnow.”

It’s tempting to pin the whole thing on social media,
one of society’s oft-blamed evils. After all, no one was
curatinga “Euro summer capsule wardrobe” before
Instagram convinced us every cobbled lane in

Dubrovnik demands natural fibres and full skirts.
But the experts I spoke with believe something more
nuanced is goingon.

AsRobinson tells me about the “visual story” we
createaround our vacations,Ithink back to that
day in Allie’s bedroom. Holding two almost
identical dresses atarm’s length, as she determined

ifonelooked more “summer in the Med” than the

other.
Destinations have become so visually
distinct, and our time there precious.
We want more from our
experience, so we dress for it.
If peer pressure explains part of
the trend, psychology explains
another. Image Group
International founder Jon
Michail believes clothes
can shape how we view
othersand how we see
ourselves. “The
person who dresses
for online image
firstisusing
their clothes

asacommunication tool, but the person who dresses
for themselves is using itas a cognitive tool.” Holiday
dressing, in other words, isn’t always about
performance. Sometimes, it’s about stepping into the
mindset of the person we hope to be while we’re away
and the experiences we hope to have.

Wellness in Italy CEO Deepak Shukla sees it too in
his guests. “People are actually dressing up as the
persona they want to become on their vacation.”
Stepping away from work and everyday responsibilities
gives them permission to experiment with another
version of themselves.

Maybe that’s why shopping for a holiday can feel so
much more loaded than buying another jumper for
winter. It also explains why the scrutiny can feel
personal. We're comparing ourselves with who we’ll
soon “be”.

Back in Allie’s bedroom, the reject pile islarger. A
pale pink bubble skirt made the cut. She looks at me.
“Iknow it’sridiculous,” shelaughs.

Isitthough?

Travel has always invited us to become a slightly
different version of ourselves. We eat differently. We
stay up later. We say yes more.

The danger comes when the wardrobe becomes more
important than the time itself. When the perfect photo
overtakes the imperfect, unforgettable moments. When

we’re leaning so far into the curation that
we forget toleave roomfor
serendipity.

Perry believes the best
outfits aren’t necessarily
the ones painstakingly
planned months in
advance.

“The most memorable
2 / travel wardrobes are often
! the ones that evolve during
thejourney,” she says. A
shawl from a tiny boutique in
Split, a woven bag from a
’ village market. These are the
pieces that become souvenirs
attached tomemories.
/ Back in the bedroom, Allie
closesher suitcase. “Well, whatever
Iforgot, I'll just get it there,” she says.
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