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How is social media (et al.) reshaping the way we pack and present our holiday selves?
Ivy Carruth wonders when — and why — travel became such a fashion performance.
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Hot takes
Let the performance begin

“I
need linen, though.
There’snowayI’m
going toCroatiaand
wearing [pointsat
discardedstackof
her ‘last season’

wardrobe]anyof that.”
I’mwithmy friendAllie, andwe’re

packing.Well, she’spackingandI’m
somesortofmoral support, sittingby
thesuitcasewithwineandopinions.
There’s adrawerful of togs—“Ugh,
thoseare fromlastyear,” she says—
anddismisses themcompletely.

Thecute sundresseson flocked
hangers? “I’veworn thosealready.”
Andthehats—they’redead toher
aswell. She’sbeenseen in these.
Theywereall overher socials 12
monthsago.And thisyear, she’sa
newversionofherself.Thatdenim
wide-brim?Shewouldnever.
(Anymore.)

Andso it goes.
Betweenbooking flightsand

boarding theplane,packing
stoppedbeingaboutpracticality
andbeganreaching towards
aspiration.

“Wepicturewhowe’ll beon
aEuropeanbeachorbya
frangipani-fringedpool, and
webuy into that identity,”
Australian-based fashion
designerKatiePerrysays.
“Travelhasbecomeas
muchaboutdocumenting
theexperienceas it is
about living it.”

She’snotalone in
noticing theshift.
StylistShellie
Robinsonsays
clientsoncecame
toherwanting
practicaladvice
aboutpacking.

Today, they’re creating“avisual storyaround the
holiday”, often thinkingabouthowthey’ll be
photographedbefore they’veconsidered theweather.
“Thepressure isn’t really coming fromthedestination
itself,” she tellsme. “It’s coming fromperceived
expectations.”

Scrollingonline, it’s easy toseewhy.AGreek Island
has itsownaesthetic, apparently. Sodo theAmalfi
CoastandOahu.Bali arriveswrapped in flowing
kaftans, and,by theway,you’regoing toneedanew
pairof sandals.Thatpatterneddress thatyou’ll
probablyneverwearagain isamust-buysince it’s
going tobe spectacular inFiji.AsPerryputs it, “We’re
all content creatorsnow.”

It’s tempting topin thewhole thingonsocialmedia,
oneof society’soft-blamedevils.Afterall, noonewas
curatinga“Eurosummercapsulewardrobe”before
Instagramconvinceduseverycobbled lane in
Dubrovnikdemandsnatural fibresand full skirts.
But theexperts I spokewithbelieve somethingmore
nuanced isgoingon.

AsRobinson tellsmeabout the“visual story”we
createaroundourvacations, I thinkback to that
day inAllie’s bedroom.Holding twoalmost
identicaldressesatarm’s length, as shedetermined
if one lookedmore“summer in theMed” than the
other.

Destinationshavebecomesovisually
distinct, andour time thereprecious.

Wewantmore fromour
experience, sowedress for it.

If peerpressureexplainspartof
the trend,psychologyexplains
another. ImageGroup
International founderJon
Michail believesclothes
canshapehowweview
othersandhowwesee
ourselves. “The
personwhodresses
foronline image
first isusing

their clothes

asacommunication tool, but thepersonwhodresses
for themselves isusing it asacognitive tool.”Holiday
dressing, inotherwords, isn’t alwaysabout
performance.Sometimes, it’s about stepping into the
mindset of thepersonwehope tobewhilewe’reaway
and theexperienceswehope tohave.

Wellness in ItalyCEODeepakShukla sees it too in
hisguests. “Peopleareactuallydressingupas the
persona theywant tobecomeon theirvacation.”
Steppingaway fromworkandeverydayresponsibilities
gives thempermission toexperimentwithanother
versionof themselves.

Maybe that’swhyshopping foraholidaycan feel so
muchmore loaded thanbuyinganother jumper for
winter. It alsoexplainswhy thescrutinycan feel
personal.We’recomparingourselveswithwhowe’ll
soon“be”.

Back inAllie’sbedroom, therejectpile is larger.A
palepinkbubble skirtmade thecut. She looksatme.
“Iknowit’s ridiculous,” she laughs.

Is it though?
Travelhasalways invitedus tobecomeaslightly

differentversionofourselves.Weeatdifferently.We
stayup later.Wesayyesmore.

Thedangercomeswhen thewardrobebecomesmore
important than the time itself.Whentheperfectphoto
overtakes the imperfect,unforgettablemoments.When

we’re leaningso far into thecuration that
we forget to leaveroomfor

serendipity.
Perrybelieves thebest
outfits aren’tnecessarily
theonespainstakingly
plannedmonths in
advance.

“Themostmemorable
travelwardrobesareoften
theones that evolveduring
the journey,” she says.A

shawl fromatinyboutique in
Split, awovenbag froma
villagemarket.Theseare the
pieces thatbecomesouvenirs
attached tomemories.
Back in thebedroom,Allie

closeshersuitcase. “Well,whatever
I forgot, I’ll just get it there,” shesays.


